Me:xanHeH D0KJa/ 3a AeiiHOCTTA Ha
»Ansepraisunr [poaugxu” A/l
KBbM TpeTo Tpumeceune Ha 2012 1.,

ceraacHo wi. 1000, an. 4, 1. 2 ot 3IIIIIK

1. MWudopmanusi 3a BaxKHH CbOUTHS,
HACTBIIWJIN Tpe3 TpHUMecCeYnero M C
HATPyNIBaHe OT HA4Yaja0TO0 Ha (uHaHcoBaTa
roJIMHAa /10 Kpasi HA CbOTBETHOTO TPUMecevue.

[Ipe3 oT4yeTHHs TMEepHOJ HE ca HACTBHIWIH

3HAYUMH CHOUTHUS

1.1. ITpunoduBane Ha IMA mnpe3 2012 r.

3a mepuoma 01.01.2012 r. - 30.09.2012 r.
IPY>KECTBOTO HE € MPHUA00UBAIO IBJITOTPAWHU
MaTepUaTHU aKTHBH.

1.2. Pe3yaTaTH OT OCHOBHA JI€i{HOCT

3a mepuoma 01.01.2012 r. - 30.09.2012 r.
IPY’KECTBOTO HE € peaju3upalio MPUXoj OT
npofaxOu. JIpy)XecTBOTO €  aKyMyJaupajo
pasxoau OoT oOWYaiiHaTa ACHHOCT B pa3Mep Ha
24 xuisiau esa.

KoM 30.09.2012 r. ,,Ansepraiizunar [Ipoaumxu’”
AJl uma KpaTKOCPOYHU TBHPTrOBCKU B3eMaHUS
923 xwi1. neBa u Apyru B3emanus 241 xu. nesa.
JpyXecTBOTO MMa KpPaTKOCPOUHHU 3abJIKEHUS
KBM JOCTaBUHUIIM B pa3Mep 265 Xuil. JIB., a 0010
3abJKEHUS B pazMep 398 xuil. IiB.

TexymusT ¢buHaHCOB pe3ynrar Ha
»AJIBEpTAN3HHT [Tponumxu’ AJl KBM
30.09.2012 r. e cueToBosiHA 3ary0a B pa3Mep Ha
24 xwi. eBa.

2. Nudopmanusi 3a CKJIOYEHHTE TOJeMU
CAeJKHM MEXKIYy CBbP3aHU JIMIA Mpe3 TPeTo
TpuMeceune Ha 2012 r.

3a mepuwoma 01.01.2012 r. - 30.09.2012 r.
»Ansepraitzuar  Ilpomgumxu” AJl He e
CKJIFOYBAJIO TOJIEMH CHIEJIKM ChC CBBP3aHU JIUIIA,
M3KIIOYBAWKHA COEJIKA OT OOHMYaiiHa CTOIIaHCKa
IEUHOCT.

3. OnucaHue Ha OCHOBHUTE pPHCKOBE H
HECHTYPHOCTH, TMpeJd KOUTO € HU3NPABEHO
JApyxecTBOTO T1Ipe3 cjeaBamusa (PUHAHCOB
Nnepuos.

Interim Activity Report
of ,,Advertising Prodigy” AD
For the third quarter of 2012, according Art.
1000, paragraph 4, p. 2 of Public Offering of
Securities Act

1. Information about important events that
occurred during the period and cumulatively
since the beginning of the financial year to the
end of the respective three months period.
During the reported period , no significant events
have occurred.

1.1. Acquisition of Fixed Assets in 2012

For the period 01.01.2012 - 30.09.2012 the
company has not acquired any tangible assets.

1.2. Results from operating activities

For the period 01.01.2012 - 30.09.2012, the
company has not generated revenue. The
Company has accumulated expenses from its
basic activity at the amount of BGN 24 thousand.

Up to 30.09.2012 ,,Advertising Prodigy” AD has
short term receivables from clients BGN 923
thousand and other receivables BGN 241
thousand. The company has a short term
liabilities to suppliers amounting to BGN 265
thousand, and total liabilities BGN 398 thousand.

The current financial result of , Advertising
Prodigy” AD till 30.09.2012 is an accounting loss
amounting to BGN 24 thousand.

2. Information on major transactions
concluded between related persons during the
third quarter of 2012

For the period 01.01.2012 r. - 30.09.2012
»Advertising Prodigy” AD has not signed any big
deals with related parties, excluding transactions
in the ordinary course of business.

3. Description of principal risks and
uncertainties facing the Company during the
next financial period.
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Jpy»kecTBOTO € 3aBUCUMO Hai-Be4ye OT OOIIUTE
TCHACHIIMK B CCKTOpa Ha MApPKCTUHIa U
peknamara. Thil KaTo pa3Mepa Ha HHBECTUIIUUTE
B MAapKETUHI Ca BBOPOC HA MEHUKBPCKO
YCMOTpPEHHE U 3aBUCAT OT pa3Mmepa U
PasOpeaACICHUCTO BbB BPEMCTO HA HMAPUIHHUTC
NOTOIM Ha caMus KIMEHT U [sJI0CTHAaTa
KOHIOHKTYpa Ha CEeKTopa, B KOMUTO omepupa
pexknamoparens, ,,Aasepraisunr I[Ipoaumxu”
AJl e mOpsko 3aBUCHMMO OT LMKJIMYHOCTTA Ha
UKOHOMHKaTa. 3a0aBIHETO B pPBCTOBETE Ha
Obarapckara MKOHOMHUKA, CHOTBETHO
HaMaJIIBaHETO Ha pa3XxoJuTe 3a peKiaMa Hu
neyatr, MOXC Aa HMMa CBIICCTBCHO HCETAaTHUBHO
BIIMSTHUE BbPXY IMPUXOJIUTE HA JPYKECTBOTO.

To3um puck € A0 HIKBAE KOMIIEHCHUPAaH OT
BB3MOXKHOCTTa Ha ,,AnBepraiisunr [lpoaumxu”
AJl na pa3Bue MpUCHCTBUETO CH Ha Iaszapa Ha
cbecenuu crpanu (I'sprousi, Kumsp), xbaero
npeylaraHuTe OT HEro PeKIaMHU YCIyru Ouxa
MOTJIM Ja OBJaT peanu3upaHa Ha MO-BHCOKH
LIEHHU.

TenneHuuara B TMOCIEAHUTE TOJIUHU € BCE
MMOoBCYC PCKIAMOAATCIIM W KOMYHUKAIIMOHHU
areHIlMy Jia ce JOBepsBaT Ha HETPAJAULIMOHHUTE
ME€Auu 3a KaMIIaHUHUTEC KaTO TOBa BaXHW B
ocobena cremeH 3a Msrouna  EBpoma,
n3o0cTaBaiia B 3HAYUTCIIHA CTCIICH OT 3aIllaAHUTEC
na3zapH B ToBa oTHoIIeHHE. ChbBPEMEHHUST CBST
CC CTPCMHU KBM HOBOTO U HECTPAAULIMOHHOTO BHB
Bcika cdepa Ha OW3Heca, a B peKiiaMmara
HOBATOPCTBOTO € 0COOEHO BaKHO. Bcwuko ToBa
Ch3/1aBa UJICATHUTE MIPEANOCTABKHU 32 MO-TOJISIMO
MPUCHCTBUE HA BCE MO-Pa3HOOOPA3HU PEKIAMHH
HOCUTEIH B €XEIHEBHUETO U TMPEBPbBILAHETO
JOpA Ha TpaacKhs TPaHCIOPT B  MeEOud.
Pexknamata w3HMKBa mpen MNOTpeOUTENHTE Ha
BCAKA Kpayka, a TpaJAWIMOHHATAa W Hal-Bede
TEJIEBU3MOHHATA pekjlamMa OuBa Bce IOBeYe
u30CcTaBsiHAa OT Ou3Heca. ToBa e egHa peanHa
BBb3MOXKHOCT 3a ,,AaBepraizunr Ilpomumxu”
AJl na craHe ydacTHMK B €IHO CbhBCEM HOBO
HalpaBJ€HUE Ha peKjaMara, KOETO OCBEH
BCUYKO JIPYToO IlI€ TO03BOJHU HA JAPYKECTBOTO Aa
TreHepUpa U 3HAYUTEIHU IIPUXOIU.

The Company depends on the most from general
trends in Marketing and Advertising sector. In the
view of the fact that the amount of the
investments for Marketing is a matter of
Manager’s decision and depends on the amount
and time schedule of the cash flows of the Client
himself and the whole sector’s situation, in which
the Advertiser is operating, “Advertising
Prodigy” AD is directly dependent of the
economy cycle. The slowdown of the Bulgarian
economy’s growth, respectively, the reduction of
the advertising and print expenses, may have
significant negative impact on the Company’s
income.

This risk is compensated to some degree by the
potential “Advertising Prodigy” AD to develop
its presence on the market of the regional
countries (Greece, Cyprus), where the distributed
advertising services could be realized at higher
prices.

The trend in recent years is more and more
advertisers and communications agencies to trust
unconventional medias for campaigns especially
in Eastern Europe, lagging behind significantly
from Western markets in this respect. The
modern world is to seek new and non-traditional
in every sphere of business and innovation in
advertising is especially important. All this
creates ideal conditions for a greater presence in
the ever more diverse advertising media in
everyday life and make public transport even in
the media. Advertising appears to consumers at
every turn, and the traditional and especially the
television is neglected by the business. This is a
real opportunity for Advertising Prodigy AD to
become a participant in a new advertising brand,
which among other advantages will allow the
company to generate significant revenue.

Date: 20.10.2012.
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	Дружеството е зависимо най-вече от общите тенденции в сектора на маркетинга и рекламата. Тъй като размера на инвестициите в маркетинг са въпрос на мениджърско усмотрение и зависят от размера и разпределението във времето на паричните потоци на самия клиент и цялостната конюнктура на сектора, в който оперира рекламодателя, „Адвертайзинг Продиджи” АД е пряко зависимо от цикличността на икономиката. Забавянето в ръстовете на българската икономика, съответно намаляването на разходите за реклама и печат, може да има съществено негативно влияние върху приходите на дружеството.
	Този риск е до някъде компенсиран от възможността на „Адвертайзинг Продиджи” АД да развие присъствието си на пазара на съседни страни (Гърция, Кипър), където предлаганите от него рекламни услуги  биха могли да бъдат реализирана на по-високи цени.

